
Low Cost or Free Advertisement for an event.
Write an open letter in your local newspaper the week of the event
 
Print up posters and put them up at dog/animal friendly places like: Vets, Retail places that focus on pets, Dog parks, groomers and so on.  Have volunteers, friends and family bring posters to their work place and have them posted in break rooms/lunch rooms for people to see.  If you are looking for general public to attend your event print up bag stuffers and ask your local grocery store to stuff bags with your flyer.  To keep costs down print one color on colored paper to get noticed.  
 
Try to have a local radio station interview someone from the group during Prime Drive Time (6:00am-8:00am or 4:00p.m-6 p.m) Also check with your local TV stations and do community spots on the morning or evening news.  
 
See if your local pubic TV station posts a community calendar of events.  If you have public access channels get it posted on their upcoming events board or community calendar. 
 
If you have a database of e-mail addresses send out a broad cast to past adopters and potential adopter of the event.  Also ask your volunteers to send out an e-mail to their own personal list of contacts and ask them to cross post it. 
 
Send out a personal letter to all the local business in town that have a Read A Board and ask them to post it on their board out front.  Also provide them with several ways they could post your event like:  Dog Wash Sunday 12:00-4:00 at Subway, Sponsored by:.. Blah Blah…   Call the business before you send the letter and ask them if they post community events on their marquee outside.   Send out your letter and address it to the person who makes the decision on what goes on that message board.  
 
Contact your local Chamber of Commerce or Convention and Visitors Bureau and see if they will post it on their web site or monthly newsletter.  (Often times you need to be a member but if you are 501c3 they might do it.)  Or find a member of your chamber who is a supporter and ask them to contact the Chamber and have the event posted.  
 
Contact your local churches and ask them to announce it at the end of a service or ask them to put a plug for the event in their church bulletin.  
 
Send out a PSA (Public Service Announcement).  If you are 501C3 you can send out a PSA to local Radio and TV stations and they will announce your event for FREE on the air. Include only the Who, What, Where, Why.  For example:
PSA
Who: 2nd Annual Dog Wash
Sponsored by: Border Collies Across America
Date:  July 19th, 2007
Location: Subway, Stevens Point, WI
Time: 10am-3pm
Proceeds go to help support spay and neuter program
 
Post the event on the home page of your web site and promote the event also inside your web site incase your visitors book mark you’re up for adoption page and they only come and visit that page.  The rule of thumb is to post the event at least 3 places on your web site so it has a better chance of getting viewed. 
 
Include your event in your monthly or quarterly newsletter.  Start promoting your event 3- 5 months in advance.  Never to early for people to start planning their weekends. 
If you are doing something like a Fur Ball?  Send out personal invitation to large businesses in town. Get the names of CEO, VP, Dr. Lawyers and other high profiled business people who have $$$
 
Local retailers that advertising a lot will have a small section of their weekly ad set aside for Non-profit organizations.  Contact them and see if you can use that spot to advertise your event.  
 
Vendors such as Coke or Pepsi will supply groups with Free posters/banners to advertise the event.  In exchange organizations will need to sell their beverage product exclusivity for their event.  Coke or Pepsi may event letter the banner.    
 
Press Releases should go to: TV stations, Radio Stations, Newsprint, and Web sites media like, MSN, Yahoo ect. 
Facebook and Twitter:  Organizations should post the information on those accounts.  Ask volunteers to also post the information on their accounts.  You can run a Marketing promotion and say that once your group reaches 1,000 followers that each member will receive something free or discounted.  Such as $2.00 off the gate fee for an event,  or work with a local business who is willing to give your followers some type of discount.  
 

